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Kako mi vidimo sebe?

Kako nas vide drugi?

Yzal 2S yI Ol
na lokalnoj, nacionalnoj,
regionalnoj 1 globalnoj sceni
visokog obrazovanja?
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Drugi razlozi za intenziviranje rangiran|

Preslagivanjesnagau visokomobrazovanjuKina!)
Povebanje brojainstitucija koje nude visokoobrazovanje
Masovnoobrazovanjd gubljienjeS £ A U poFicijd 6
FinanciranjevisokogobrazovanjglLJ2 S NB ® | 2
Mobilnoststudenatg | kaoizvorprihoda
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Globalizacija

Brzostvaranjenovogznanjai njegovtransfer
Novisudioniciu procesu(industrija)
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Redosljedbojavljivanja poznatijih
| relevantnjih sustava rangiranja
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QuacquarellsymondgQS) objavljuje prvangiranje
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TimesHigherEducatiornse odvaja od Q8§, potpisuje
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samostalno rangiranje
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Stvaranjenovoga znanja
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Ali svi koji su bolje rangirani,
navode podatak o tome
prillkom prezentiranja




Jesu li rangiranja objektivha?
Gdje su zamke?
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Jesu li rangiranja objektivha?
Gdje su zamke?
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A Prikupljanje podatakagonderiranjeindikatora
mora biti transparentno
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bez uvida u podatke iz kojih on proizlazi




Jesu li rangiranja objektivha?
Gdje su zamke?
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A Neka rangiranja mogu biti potpuno neprimjenjiva
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Kvaliteta
obrazovanja

Kvaliteta osoblja

Alumnidobitnici Nobelove nagradeHieldsove 10%
medalje

Osoblje dobitnici Nobelove nagrade | 20%
Fieldsovanedalje
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L & G NI OA @ Radovi objavljeni u NatureScience 20%

produktivnost

Radovi indeksirani u SExpi 20%
SocialScienceCitation
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Ima sasvim druge
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THEC TimesHigherEducation
Indikatore

Reputacija
Nastavnik/student

Ktorati/BA
<torati/zaposlenici

C

O OO O O O O O

| 1k
Ly GSNYI

ZROS

t NAK2R AT A&G NI OA @
Produktivnost

Citatl

' RA2 YSSdzyl NP RY A K

NA 2SY 1 NR SN

G S32
OA2Y I fy24al




Reputacija

0 Primjenjuje se anketa
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0 ciljnoj Instituclji
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Problem: anketiranje | subjektivha procjen
Izuzetno ovise o0 dostavljenim podacima
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Imati programe na engleskom jeziku
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Indikatori
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Omjer zaposlenika | studenata
Citiranostper capita

Reputacija kod poslodavaca
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Reputacija

ov{ GN)}OA 2R Ayaidaiad:
listu znanstvenika | poslodavaca
koje mogu kontaktirati

Problem:
mediji | reputacija Institucije,
kvaliteta prikupljenih podataka




WEBOMETRICS
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dostupnost podataka, povezivanje, objavljivanje publikac
Kriteriji:
0 Prisutnostc broj stranica glavne domene institucije
o Vidljivostco N2 2 @l y2ailAK YNB
na stranicu institucije
0 Transparentnostk broj citataGoogleScholar

0 lzvrsnostc broj radova u top 10% najcitiranijih
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Institucija treba prepoznati koji sustav rangiranja je za nju optimalan u
konkretnojfazi razvoja
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Obratiti pozornost na aktivnost | povezanost s drugim sudionicima u
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Razviti mehanizme i alatke za promicanje aktivnosti koje ce pl’ldonljetl
boljemrangu >




Kako bi se izbjegle sve zamke rangiranja
| dabi serangiranje unaprijedilo
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(UNESCQuropeanCentre forHigherEducation
HEPolicyin WashingtonD.C)

SNIAyaill yFEEStIl 2 N y3IA
(Berlin Principleson Rankingof HEInstitutions)
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Svrhal ciljevi rangiranja (5)
Dizajni ponderi indikatora (4)
Prikupljanje obrada podataka (5
Prezentacljaezultata (2




Purposesand Goalsof Rankings

Beoneof a numberof diverseapproachego the assessment
of highereducationinputs, processesand outputs.

Beclearabouttheir purposeandtheir target groups

Recognizéhe diversityof institutionsandtake the different
missionsand goalsof institutionsinto account

Provideclarity aboutthe rangeof informationsourcedor
rankingsandthe messagegachsourcegenerates

Specifythe linguistig cultural, economi¢and historical
contextsof the educationalsystemseingranked




Designand Weightingof Indicators

A Betransparentregardingthe methodologyusedfor creating
the rankings

A Chooseéndicatorsaccordingto their relevanceand validity.

A Measureoutcomesn preferenceo inputswhenever
possible

A Makethe weightsassignedo differentindicators(if used
prominentandlimit changedo them.




Collectionand Processingf Data

A Paydueattention to ethicalstandardsandthe goodpractice
recommendationgarticulatedin thesePrinciples

A Useauditedand verifiabledata whenevempossible

A Includedatathat are collectedwith properproceduredor
scientificdata collection

A Applymeasuresf quality assuranceo rankingprocesses
themselves

A Applyorganizationaimeasureshat enhancehe credibilityof
rankings




Presentationof RankingResults

A Provideconsumersvith a clearunderstandingof all of the
factorsusedto developa ranking and offer thema choicein
how rankingsare displayed

A Becompiledin a way that eliminatesor reduceserrorsin

originaldata, andbe organizedand publishedn a way that
errorsandfaults canbe corrected

http:// www.che.debtownloadgBerlin_Principles IREG _534.pdf
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